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B 2020 romy Bcemupnas opranumzamms motpeduteneii (Consumers International) mpusbsiBaeT 00paTHUTH
BHUMaHHE Ha TPOOJIEMBI YPE3MEPHOTO IMPOU3BOJCTBA M HEPAIIMOHAIBLHOTO TOTPEOJICHHS, YTO BIIEYET 3a COOOM
rI100aTbHOEC M3MEHEHUE KIIMMaTa, YXYIIICHHE COCTOSHUS OKPY)KAIOIICH CPebl, MPUBOIUT K YTPaTe YHUKAIbHBIX

MPUPOIHBIX OOBEKTOB.

B cBa3u ¢ stum 15 mapra 2020 roma BcemupHBIM JieHB MpaB TOTPEOHUTENCH MPOMAET MOJa JIEBU30M

«ParnmonanbHbIi moTpeduTensy («The Sustainable Consumery).

ITo moacueram OOH nomoxoszsiicTBa MOTPEOISIOT 29 MPOIEHTOB MUPOBOW SHEPTHH M, COOTBETCTBEHHO, MX
BKJIa/1 B o01ue BoiOpocsl CO2 cocrasinser 21 mponeHt. Jpyrue uccieaoBanus MoKas3bIBaoT, YTO OKOJIO 1 MHJUTMOHA
TJTACTUKOBBIX OYTBUIOK MPOAAETCS MO BCEMY MUPY €XKEeMHHYTHO, a B 2018 roay mpousseneno 24,2 Mmuiinapaa mnap
00yBH, TIPU NPOU3BOACTBE KOTOPOH HCIOJNB3YETCS HECKOJBKO BHJOB IIACTUKA W JPYTUX MAaTEpUanoB, KOTOpPHIE
NPaKTUYECKH He TepepadarbiBaloTca. B paMkax rio0ambHOrO moTpeOJIeHHsT OTMEUaeTcs, YTO IPOU3BOICTBO
IPOAYKTOB MHUTAHUS CBSI3aHO C BBICOKMM JHEPromnoTpedsieHueM, BBIPYOKOW JIeCOB, yBEIMYEHHUEM BHIOPOCOB
MApPHUKOBBIX T'a30B M YPE3MEPHBIM HCIIOJIb30BaHUEM BOJbl. 60% mutacTuka, OoJbIIas 4acTh KOTOPOTO MOCTYMAET U3

MUIIEBON TPOMBIIIUICHHOCTH, TTOTIA/IA€T Ha CBAJIKM WJIA B OKPYXKAIOIIYIO CPELY.

PanmonansHoe mnoTpebsieHMEe HalpaBiIeHO Ha NOBBIIIEHHE A((EKTUBHOCTH HCIIOJIB30BAaHUSI PECYPCOB U
pa3BUTHE CIIPABEJIMBON TOPTOBIIN MPU OJHOBPEMEHHOM CHMKEHUHU YPOBHS O€THOCTU U MPEIOCTABIEHUU KaXKIOMY

BO3MOXHOCTH UMCTh XOPOIICC KAYCCTBO KU3HU, NOCTYII K €€, BOAC, DHCPI'UHU, MCAUTTMHC U MHOTHM APYTI'UM Oyaram.

HNmenHo BbIOOp moTpebuTENnell cnocoOeH MOBIUATh HA MOBCEMECTHOE BHEJIPEHHE OEpexIIMBBIX MOAXO0JI0B K
MIPOU3BOJICTBY TOBAapoB M yciuyr. [[ns BoBiedeHus morpeduteseil B MEpONPHUATHS, HANpaBIECHHBIX Ha pa3BUTHE
HaBBIKOB PAI[MOHAIBHOTO TOTPEOJIEHUSI W JOCTHXKEHHE MHBIX OOLIECTBEHHO 3HAauMMbIX llenel ycToitunBoro
pasButus npu noanepkke OOH Obuto co3mano mobOunbHOoe mpunoxkenue «IYP B [eiictBumy. denepanbHoit
Cl1y>k00¥1 BHOCHUTCS BKJIAJl B JOCTH)KEHUE TaKUX HAIIMOHAIBHBIX IIeJIel KaK MOBBIIIEHNE KauyecTBa MUTHEBOM BOJIBI,
MOBBIIIEHUE KayecTBa NHILEBOM MNPOAYKIMH W TPOJBUKEHHE HJEH palMOHAIbHOTO MOTPEOICHHs MUIIEBOM

MMpOAYKIIUH, KAK Ba)KHEHINIEH COCTaBIISIONICH YKPCIUICHUA 300POBbA.

3aMHTEPECOBAHHBIE JIMIA TAK)KE MOTYT O3HAKOMMTBHCSA CO CIIPAaBOYHOI Oportopoil BeemupHoil opranmzannn
notpedbuteneii (Consumers International) no nmpobiemam pannroHanibHOTO TOTpebIeHNs, TePeBOA Ha PYCCKUM S3BIK

KOTOpOU mpom3BesieH MexayHapoaHoi koHdeneparueit oomects norpedureneit (KoudOIT).



